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OUR READERS
Of our readers, we know most about our subscribers, ( a robust base of  
11,000), the average age of which is 50, predominantly but not exclusively 
female. Our readers seek inspiring content, reflecting their many interests, 
which can be shared with family and friends. The Lady always delivers.  
We seek to bridge the generation gap, offering a high-quality monthly 
magazine that is diverse, vibrant, informative and celebrates all walks of life.
Whilst we deliver a highly targeted, affluent audience with a strong ABC1 
bias, The Lady would not be as good as the reputation we have for the 
recruitment of staff if the readership were not from a broad  
social demographic base. Our readers live in affluent areas of the UK,  
with a particularly high representation in prosperous parts of London  
and the Home Counties.

53%   TL readership regularly 
garden

59%  Shop online for clothes
64%  Use internet banking
67%   Over two thirds of the total 

readership shop online
27%   Shop online for groceries at 

least once a month
28%  Purchase books online
25%  Own shares
46%  Have ISAs
40%           Own 1 car and 36% own 

2-3 cars
62%   Eat out at least once a 

month (top favourite cuisines: 
English, Italian and Indian)

62%   Got to the theatre at least 
twice per annum

62%   Visit an attraction at least 
once a year

65%  Drink wines at home
*Source The Lady Subscriber Survey and RMA 2020

London & South East 
South Western & Wales 
Scotland
North Western
North East & North 
Midlands

11.3%

6.4%

6.5%

10.5%

13.4%

51.9%



INDISPENSABLE
The Lady doesn’t just give its readers a regular dose of entertainment,  
for 139 years, it has helped shape their lives. We create a magazine 
that our loyal audience wants to keep long after the latest issue has hit 
the newsstand.

Our readers tell us that every edition is a source of indispensable 
advice and information that they refer to again and again. Whether 
they’re looking for health tips, a career change, style inspiration, 
puzzles, arts reviews or recipes, every edition of The Lady becomes 
part of our readers’ homes. And that gives your adverts, as well as 
our magazine, a much longer shelf life.

©The Lady Limited



WEBSITE &  
OTHER PLATFORMS
The Lady has totally embraced the digital world and is available in 
both tablet and mobile formats; we have a healthy and growing 
number of digital subscribers to the magazine and over 65,000 email 
subscribers.
Lady.co.uk, delivering over a million page impressions per month, 
brings another, exciting dimension to our readership profile. Home 
to our jobs board, lady.co.uk offers an ever growing global reach to 
a younger, dynamic audience who visit the site while searching the 
domestic recruitment market.
The Lady’s reach is further extended by our popular Facebook, 
Instagram and Twitter feeds with over 46,000 followers.



EXCLUSIVE FEATURES 
& INTERVIEWS
We celebrate people with interesting tales to tell. As well as exclusive 
interviews with big-name stars, we dig deeper into the lives of the 
people who have really made a difference and explore the fascinating 
stories behind the daily news. Meanwhile, our much-loved columnists 
include Gogglebox’s Mary Killen and author Maggie Alderson.

Our readers expect to be surprised, amused and better informed 
about the world they live in. And that means we search out the 
stories no one else does. You read it here first!
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Angela Rippon
‘I’VE KEPT FIT ALL MY LIFE’

Interview
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W hatever the outcome of this year’s Strictly Come Dancing, when I met Angela Rippon last month  she had something to celebrate. ‘Fifty-seven years  ago, in September, I started as a newsreader on local television – and I know that because I kept the 
contract!’ she says proudly.It’s not hard to see why she has been on our screens for so long –  
the briefest glance at her biography shows her enormous capacity for 
hard work and discipline.Rippon’s path from growing up in Plymouth and starting as  
a 17-year-old reporter for the Western Morning News, then moving 
into radio and television, is well documented. Journalism – specifically 
TV journalism – was always what she had wanted to do, but where 
did her well-known love of dance come from?‘My father had always been a great dancer,’ she recalls. ‘He loved  
to dance. Whenever we went to a family occasion where there was 
dancing, he used to let me stand on his feet and would take me around 
the dance floor. It was lovely.’She took ballet classes until she was 17, but never thought that 
dancing could be a potential career. ‘I was clearly never going to be  
a professional, it was just a hobby,’ she says. But does that childhood 
legacy mean she now has a dance studio at home? ‘Good Lord, no!’ 
she hoots. ‘You need space for that – the quickstep, tango and waltz 
need huge space. No, no, no!’As well as having some fun, there is a serious reason behind her 
participation in Strictly that has its roots in a BBC series she made  
a few years ago with Dr Chris van Tulleken. In one episode of How 

The former newsreader presented the forerunner of Strictly Come Dancing  in the 1980s and now, aged 79, she’s knocking us dead with her routines as  a competitor. She tells  Gillian Spickernell about her love of dancing, her charity work and the benefits of staying in good shape



BODY & MIND
Our readers want to keep their minds and bodies vibrant and 
healthy and look to The Lady for expert opinion, the latest news and 
informative features. We value the tried and tested over passing fads 
and help our readers get the most out of a full and active life. 
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Health

‘We know that this 
surgery is very  

safe for both men  
and women’The apparent reluctance of 

many men to see a doctor is 

sufficiently well-established 

to be the subject of many  

a joke, not to mention the focus of 

government health messaging. Many 

wives, mothers, sisters and daughters 

will doubtless be familiar with the 

struggle to persuade their male 

relatives to have their ailments 

checked out by a medical professional. 

But surprisingly, when it comes to 

joint issues, women are often the most 

hesitant to seek help. They may delay 

having hip and knee replacements 

because of caregiving responsibilities 

or possible concerns about the poor 

outcomes of such procedures.

This seems to be the case even 

though data increasingly shows that 

hip and knee replacements are 

generally highly successful and give 

many patients improved mobility and 

relief from pain.

Female focused
The leading cause of joint deterioration 

is osteoarthritis. Much can be done  

to prevent the onset of this condition, 

including regular exercise, a good diet 

and maintaining a healthy body 

weight. However, joints do begin  

to wear out as we get older.

Women appear to be more prone to 

osteoarthritis than men, and require 

more hip and knee operations 

according to information held by the 

National Joint Registry (NJR),  

a database with information about 

around 3.7 million procedures.  

In part this is because arthritis is 

age-related, and men do not tend to 

live as long, resulting in a larger 

population of older women in most 

Western countries.
In the late 1990s a study looked at 

1,000 knee replacement patients from 

England, Ireland, Germany, Japan, 

the United States, Canada and 

Australia. An important finding was 

that women undergoing surgery were 

older, and their knee problems were 

more advanced. This was the same in 

every country.
It was also found that women were 

less likely to seek help – they always 

had something more pressing to 

attend to, such as caring for their 

children, grandchildren or other 

family members. As a result, women 

didn’t achieve the same level of 

improvement as men after a joint had 

been replaced.
This same disparity was also seen in 

a 2020 Canadian study, which found 

that despite a higher prevalence of 

knee arthritis in women, and more 

severe symptoms, they were less likely 

to have presented to a physician to 

discuss joint replacement.

Indeed, from speaking to patients 

and members of the general public, 

there appears to be a widely held belief 

that women don’t recover as well as 

men after a hip or knee replacement. 

This misconception might also 

discourage women from undergoing 

these procedures, even if they might 

otherwise be considered ideal 

candidates who would benefit from 

the surgery.

Steady progress
As the largest orthopaedic registry in 

the world, the NJR has compelling 

evidence from analysing millions of 

patients, demonstrating that when it 

comes to hip and knee replacements, 

women’s results are just as good as 

men’s by every measure.

From our extensive data we know 

that this surgery is very safe for both 

men and women. The likelihood of 

complications is low and has been 

significantly reduced over the past  

15 years.
Replacement joints now last longer 

than ever, with women no more likely 

than men to require further hip or 

knee replacement surgery. Although, 

of course, implants don’t last forever, 

and the younger someone is who has 

one the greater the chance of needing 

a further replacement.

The technology used to make 

artificial joints themselves has also 

improved. In the 2000s, there was  

a trend for metal-on-metal hip 

replacements or resurfacing hip joints 

with metal caps.
These operations had a much higher 

failure rate in women, especially  

when resurfacing operations were 

performed on smaller patients. As  

a result of information from the NJR, 

regulators essentially banned some 

metal-on-metal replacements, and 

joints are now made of a combination 

of metal, ceramic and plastic.

Of course, the most important 

measure of success is perhaps patient 

satisfaction: whether they can use the 

joint properly to do the things they 

want to do. This is another area where 

there doesn’t seem to be any noticeable 

difference between men and women.

Patients are often concerned about 

whether they will still be able to do 

things like kneel, crouch and play on 

the floor with their children and 

grandchildren. There’s nothing to 

suggest that following a knee 

replacement you shouldn’t kneel.  

It might be uncomfortable, but this 

would probably be the case for 

someone who has osteoarthritis and 

has yet to have an operation. 

However, kneeling will not damage 

the replacement knee. 

In terms of sports, while I wouldn’t 

necessarily recommend running as an 

exercise for someone who has had  

a knee or hip replacement, there are 

plenty of other activities that are 

perfectly safe: cycling, skiing 

(although not off-piste) and even horse 

riding, although depending on the 

type of surgery there might be some 

discomfort due to scarring.

Following a hip or knee replacement 

you will be able to return to playing 

golf, but it won’t necessarily improve 

your handicap... Similarly, if you play 

tennis I would consider switching 

from singles to doubles, which is a bit 

slower and less strenuous.

Another concern patients might 

have but may feel uncomfortable 

discussing is sex. It is possible to 

remain active in the bedroom after  

a hip or knee replacement, but it is 

important to speak to your surgeon so 

they can take your needs into 

consideration when choosing which 

incision to make. They will also be 

able to provide guidance on how long 

to refrain from certain forms of 

intimacy after the operation.

People are more active with their 

joint replacements than they used to 

be, yet despite this, the overall failure 

rate for both men and women is 

decreasing, not increasing.

It’s good to talk
If you have a hip or knee problem that 

is affecting your daily life, and have 

tried over-the-counter medications 

without success, you should see  

a surgeon to discuss your options.  

By having this talk you will get a clear 

idea of the benefits, find out what they 

can achieve and the likely results.

Patients can also find information 

about the experience and track record 

of the surgeon they are planning to see 

on the NJR website. There’s more 

evidence available than people realise, 

and it’s there to help educate patients 

and ensure their safety.

The NJR, which is celebrating its 

20th anniversary this year, has led the 

way in gathering medical information, 

something that is now becoming 

commonplace for a number of 

procedures, particularly in the wake 

of the Independent Medicines and 

Medical Devices Safety Review, which 

took place in response to the problems 

women experienced after having their 

pelvic floor reconstructed with 

surgical mesh.
Ultimately we want to help patients 

– male or female – make informed 

decisions about whether to have a hip 

or knee replacement based on facts, 

rather than being deterred by fear  

or misinformation. n
u Tim Wilton is the medical director of the 

National Joint Registry. For more information 

visit njrcentre.org.uk

Women are more 
reluctant to have hip 

and knee replacements 
than men – but their 
fears are misplaced, 

says Tim Wilton

Hip hip  
hooray  
for new 
joints!



LIFE & STYLE
For 139 years The Lady has celebrated timeless, elegant  
style, and beautiful homes, gardens and fashion remain at  
the heart of the magazine. Our interiors, style and gardening 
pages are inspiring, informative and packed with ideas, 
while Armand Beasley answers our readers’ nagging beauty 
dilemmas.

And what’s life without great food and drink? The Lady 
features the very best recipes from some of the nation’s 
finest cooks and informed advice on what to wash them 
down with!



WHAT’S GOING ON
Culture takes pride of place in our readers’ diaries and they love to 
write in and tell us what’s hot … and what’s not. 

Our reviewers burn the midnight oil to uncover the most exciting 
books, art, film, theatre and music. So whether readers are looking  
for a lazy afternoon on the sofa, or a lively night out on the town,  
The Lady puts the latest arts highlights right in the spotlight.
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Dirty Dancing
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Y ou can be the most experienced producer in the 
world but sometimes you 
have to follow your heart 

rather than your head. Ask Karl 
Sydow, the man responsible, against 

all sensible advice, for putting an 
adaptation of the 1987 film Dirty 
Dancing on stage in 2006. Fortunately 

for him it has since broken box office 

records around the world. Not that he was exactly a novice at 

this game. A successful producer with 

a proven track record, his production 

of Strindberg’s The Dance of Death, 

starring Ian McKellen and Frances de 

la Tour, enjoyed a well-received run in 

London and then transferred to 
Sydney, Australia, early in 2004.

‘That was where I bumped into  
a very drunk rock-and-roll promoter,’ 

recalls Sydow. ‘He was keen to stage  

a theatrical version of Dirty Dancing. 

He’d gone bankrupt but had somehow 

held on to the rights of the show.
‘I phoned my then 18-year-old 

daughter, Katarina, who had watched 

the movie over and over again with 
her friends. I asked her whether she 
thought it was a good idea to put the 

show on stage. And she said yes.’  
She was not the only one to give the 
project a thumbs-up. Judi Dench was  

a long-standing friend of Sydow’s ‘and 

I’d never forgotten the fact that she 
told me Dirty Dancing was her 
favourite film of all time’. It seemed like a no-brainer, but not 

everyone agreed. ‘The money men 
couldn’t see the point of transferring  

it to the stage.’ says Sydow. ‘They liked 

the story of Johnny and Baby, of 
course, but its target audience is 
mostly female. Indeed, it had become 

known as “Star Wars for girls”.
‘It’s a kind of fairy tale. A blend of 

Cinderella going to the ball, falling for 

a James Dean-style bad boy and 
winning his love via dance. Alongside 

that is the story of an unwanted 
pregnancy, false accusations of theft 

and a bitter family rift, before 
everything comes right in the end.’ 

Sydow, 69, was not to be thwarted, 

even though it would prove to be an 
expensive venture. The movie had cost 

less than $5 million to make. ‘I’ve 
spent more than that on every stage 
production I’ve done,’ he says. ‘The 
producers wanted John Travolta for 
the lead role of Johnny in the film but 

couldn’t afford him, so they settled for 

Patrick Swayze.’He confirms the rumours of  
a sticky relationship between Swayze 

and his leading lady, Jennifer Grey.  
‘They were fine at first but relations 
cooled. In the end the director, Emile 

Ardolini, made them sit down and 
watch their rehearsal tapes, which 
exuded mutual chemistry. “I want that 

back”, he said. And he got it.’

The film was released in only a few 

cinemas in summer 1987, but the 
word-of-mouth was good and it 
became a smash, taking an estimated  

$210 million worldwide. Yet it might never have seen the light 

of day. Shooting had wrapped on  
27 October 1986, on time and on 
budget. No one involved, however, 
liked the rough cut, and executives 
were convinced it would flop. 

In May 1987 the film was screened 

for the producer Aaron Russo. 
According to a studio executive, 
Mitchell Cannold, Russo’s reaction at 

the end was: ‘Burn the negative – and 

collect the insurance.’

Wiser counsel prevailed, 
and Dirty Dancing went on to 
become the first film to sell 
more than a million copies on home video, and its soundtrack became one of the most successful records of all time.Sydow felt quietly confident that he was on to a winner with the stage version. He was right. With a record-breaking £15 million in advance ticket sales and 

‘house full’ notices for the first  
six months of its initial London run, 

Dirty Dancing became one of the 
most successful shows in West End 
history and ran for five years.

Several revivals of the production 
have toured the UK since, and there 
was a limited run last year in London. 

Now it’s back by public demand at the 

Dominion Theatre until 29 April. 
‘Michael O’Reilly and Kira Malou  
are probably the best Johnny and 
Baby we’ve ever had,’ says Sydow  
of his current leading players. 

The show is pretty much  
bomb-proof, in the sense that the bulk 

of the audience knows the plot inside 

out, even if first-timers might struggle 

to catch the sketchy sub-plots. 
O’Reilly and Malou strut their stuff 
competently but the best dancer is 
Charlotte Gooch as Penny Johnson,  

a girl who finds herself in a spot of 
bother following an entanglement 
with another bad boy.Georgina Castle has a lot of fun as 

Frances ‘Baby’ Houseman’s wacky 
elder sister Lisa (her off-key rendition 

of the Hula song is a high point), 
while Danny Colligan has far and 
away the best voice in the show.

But the predominantly female 
audience is there to see Johnny and 
Baby’s love story unfold (as well as to 

swoon over über-toned O’Reilly in his 

pearly white Y-fronts). It turns out he 

went straight from the Bird College 
performing arts school in Sidcup into 

the lead role of Johnny – and he’d 
never seen the movie. ‘Part way through my audition  

the director said he wanted  
a similar tone in one scene to 
the same bit in the film. “You’ve seen Dirty Dancing, 
I presume?” he said. “Of course”, I lied. “Great, then play it like Patrick Swayze”. ‘I watched the DVD that evening at  home, and of course  I hadn’t done the scene anything like Patrick. I also realised that honesty is the best policy: never lie and say you can ride  a horse and never say you’ve seen the movie.’ No matter, he got the part. 

Baby’s back!The smash-hit musical Dirty Dancing has returned to the West End for another run. Richard Barber meets the producer and cast of this perennial favourite

➤

Clockwise from opposite page: Michael O’Reilly and Kira Malou as Johnny and Baby; Patrick Swayze and Jennifer Grey in the original film; the cast in full swing; producer Karl Sydow



GOING PLACES
Our readers love to explore, both exotic, far-flung destinations and 
the weekend wonders on their own doorsteps. As well as helping 
them to plan foreign adventures with top tips and insider knowledge, 
we delve into the cultural treasures closer to home. From cruises and 
city breaks to walking tours and beach breaks, our travel pages bring 
the world to their living rooms. Wish you were here?
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Travel

➤

Historical hikes
There’s nothing better than a hearty 

walk around a heritage site, and in the 

UK we are spoilt for choice when it 

comes to historical houses, castles and 

landscapes to visit. 

Top of the list at any time of year  

is Bamburgh in Northumberland.  

It is consistently voted one of Britain’s 

best places for walks, and is even  

more special in winter. The village  

is lit up with silvery lights, with the 

dramatic Bamburgh Castle in the 

background (bamburghcastle.com). 

You can walk around the village, 

castle and along the beautiful beach, 

and look out at Holy Island and the 

Farne Islands, then visit the castle and 

its Christmas Kingdom, with shape-

shifting ‘selkies’ and other mythical 

folk. ‘It’s magnificent at any time of 

year, but Bamburgh Castle comes into 

its own at Christmas time,’ says its 

owner, Claire Watson-Armstrong. 

Another castle lit up for Christmas 

is Lincoln’s (lincolncastle.com),  

which has a popular Illuminated Wall 

Walk, as well as stalls and food. There 

are also special dog-friendly evenings 

on offer.

In Deal, on the Kent coast, Walmer 

Castle has a new light trail (english-

heritage.org.uk), and Sudeley Castle 

and Gardens (sudeleycastle.co.uk) in 

Gloucestershire is once again hosting 

its popular Spectacle of Light trail 

around the grounds, this year with  

a Wizard of Oz theme.

Hampton Court Palace, just  

outside London, turns into a winter 

wonderland at this time of year, and 

makes a great day out for a walk  

(hrp.org.uk). With its maze, formal 

gardens and huge estate, you can 

spend hours rambling around before 

stopping for some festive refreshments 

and Tudor entertainment, or perhaps 

even having a spin on its ice-rink.

Country rambles
Blow out the cobwebs and walk off 

that festive fayre with a march around 

the great outdoors. Windsor Great 

Park is a wonderful place for  

a wander, whether you tackle the  

2.5 mile Long Walk, or just go for  

a stroll around the Obelisk Pond 

(windsorgreatpark.co.uk). Once the 

sun goes down the Windsor Great 

Park Illuminated Trail lights up.

In Cornwall, the crowds of tourists 

have gone, so it is a marvellous time to 

WONDERFUL 

WINTER WALKS
Whether you like wide-open spaces, great historic buildings  

or bustling big cities, December is a great time to wrap up, get 

outdoors and enjoy some spectacular Christmas lights.  

Kerry Parnell picks the best destinations around Britain for  

you and your faithful friend visit pretty Mousehole, near  

Penzance, and enjoy its charming 

harbour lights, before taking one of 

the many circular walking routes 

around the village (mouseholelights.

org.uk). Make it a weekend by renting  

a cottage through Cornish Gems 

(cornishgems.com).

Similarly, the Seven Sisters Country 

Park on the Sussex Heritage Coast 

offers spectacular walks along the 

clifftops in winter. Its Miles Without 

Stiles route is an easy, accessible trail 

suitable for those with limited 

mobility (southdowns.gov.uk). Finish 

with a Christmas afternoon tea  

The Long Walk in 

Windsor Great 

Park and the Seven 

Sisters cliffs on the 

Sussex coast

Walkers enjoying 

a morning stroll  

at Budle Bay, near 

Bamburgh Castle

Walmer Castle. 

Below: Mousehole 

harbour and  

Lincoln Castle



The Lady has a long history of providing its readers with 
devilishly difficult puzzles. In fact, Alice’s Adventures in 
Wonderland author Lewis Carroll used to set some of our 
toughest brainteasers. From Crosswords and Sudoku to 
our unique Ladygrams, our puzzles section ensures that our 
readers have some of the sharpest brains in Britain.
These pages deliver some of the longest dwell time of the 
magazine, with no advertisements, they are perfect for a long-
term sponsor.

STAYING SHARP



SPECIAL FEATURES
From retirement and charitable giving to jobs, finance and schools, 
our readers want access to the very best advice and information. 
Our regular special spotlight features focus on the topics that matter 
most to them, create the perfect platform for advertisers to reach an 
interested, discerning and highly-targeted audience.
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Retirement property

➤

Decisions, decisions. Should you  

dine in the restaurant, at one of the 

neighbourhood eateries or at home? 

Do you fancy a trip to the theatre, 

an art class, or just want to wander in the 

manicured grounds or relax in the library? 

You’d be forgiven for thinking this is  

a description of the facilities at a five-star 

hotel, but it’s actually a list of what you will 

typically find in the latest retirement villages 

and residences.
Retirement developments have come of  

age, and far from being the one-size-fits-all 

proposition of earlier times, now there really  

is something for everyone and every taste. 

Many of them, including The Beckett 

retirement residence in Royal Tunbridge  

Wells, are styling themselves like luxury 

hotels, with high-end apartments, fine dining 

and concierge services, as well as care for  

those who need it.

‘A zest for life is not something that 

diminishes with age, neither does a taste for 

the finer things,’ says Gavin Stein, the chief 

executive of Elysian Residences, which 

manages the development. ‘Our apartments 

ENJOY  
A FINE 

FUTURE
Retirement communities of stylish homes 

are springing up all over the country –  

so moving in later life is now something  

to look forward to, says Kerry Parnell

Great Alne Park, a retirement 

community in Warwickshire 

managed by Inspired Villages
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Care

➤

W hen her mother was 
diagnosed with 
dementia, Nancy Peach 
was devastated. As  a doctor, you would think she would be well-placed to cope, but she  says that in some ways her medical knowledge made it harder. However, as the disease progressed she found one thing that helped.

‘There is a lot to be said for being able to laugh in the face of adversity, it’s often the only thing that keeps you going,’ she says. ‘To be able to say: “Look, this is ridiculous”, is one of the most liberating experiences.’ 
Peach belongs to the so-called  ‘sandwich generation’ – people with young children who also have to care for elderly parents. So as the pressure mounted she took a novel approach  to her new situation – literally – and began to write.

‘I’ve always used writing and reading as a therapeutic tool,’ says Peach, 47. ‘But when Mum was diagnosed writing came into its own, because I found looking after her was so isolating.’ 
She began a blog, Mum Has Dementia, sharing her new reality with others in the same situation. When that took off, she decided to write a novel, Love Life, which had the unlikely premise of being a Pride and Prejudice-style romance set in  a hospice. 

Now she has turned her real-life experiences with her mother’s care into another comic novel, The Mother of all Problems. It tells the story of Penny Baker, a mum of three, who finds herself caring for her mother after she is diagnosed with dementia. The household begins to fall into disarray as Penny tries to meet everyone’s needs.  
‘The blog was brutally honest, but then Mum was becoming more and more ill and it was harder to find funny things to write about,’ says Peach. ‘But with fiction you can take  it in whatever direction you want.  The book I really wanted to write was  a comedy based on someone like me.’The irony of Peach fitting in writing books while juggling work as a GP, being a mum and caring for her mother, isn’t lost on her. So how did she manage to add in another job to her already hectic schedule? ‘Women are generally better at multi-tasking,’ she says. ‘Doctors are also good at multi-tasking. And part-time female 

GPs with small kids are brilliant at multi-tasking!’
She says that writing helped to keep her sane. ‘While other people might  go for a run, sing in a choir or paint,  I like to write. I need that escapism.’

Spotting the problem
Peach and her family first noticed  a change in her mother when she was in her 50s, but it took time to diagnose dementia because the signs were not obvious at first.

‘We now think it was probably what is called frontotemporal dementia,’ says Peach. ‘It was difficult to know what was going on because her symptoms were odd. It wasn’t a case of her leaving her keys in the fridge  or forgetting who the prime minister is. The first time we contacted  a memory clinic they were fairly dismissive, and suggested she might have “empty-nest syndrome” or that it was just post-menopausal.’
But things continued to deteriorate.  ‘Mum always really loved to talk, 

‘Being able to laugh  keeps you going’
Dr Nancy Peach took  

a novel approach  
when her beloved 

mother was diagnosed 
with dementia, she  
tells Kerry Parnell
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Antiques special

P erhaps you are looking for  
a special gift, pieces to grace 
your own home or thinking  
of starting a collection? 

Buying antique silver is lots of fun, 
and one of the great things about 
British silver is that by using 
hallmarks you can identify when, 
where and by whom a piece was made.

Here is our introduction to silver 
hallmarks and what else to look for 
when buying silver.

What are hallmarks for?
Hallmarks are symbols that are 
stamped on a piece of silver by one of 
the four UK Assay Offices once it has 
tested the item to make sure it has the 
correct amount of silver in it. In 
Britain the most common grade is 
‘sterling silver’, which means an item 
is 925 parts per thousand silver and 75 
parts other metals, usually copper. 

Look for the lion
Often they will be quite obvious,  
but sometimes they are hidden  
within a pattern, so you may need  
a magnifying glass to find them.  
The most important symbol to look 

for is the lion (number one in the 
photo below), or a thistle, which 
identifies the object as sterling silver 
from England or Scotland. If there is 
no lion, it could be from another 
country or just silver-plated, made 
from a base metal such as nickel or 
copper with a layer of silver. Plate  
can also have markings that look a bit 
like hallmarks. Look out for the  
letters ‘EP’ or ‘EPNS’, which stand  
for ‘electroplated’ or ‘electroplated 
nickel-silver’. 

Where and when was it made?
Once you have identified your piece  
as being sterling silver, look for the 
town hallmark. In the picture this  
is an anchor (2), indicating that the 
metal was assayed in Birmingham. 
Other common location marks  
are London (a leopard), Sheffield  
(a crown), Edinburgh (a castle) or 
now-closed offices such as Chester 
(three wheatsheaves and a sword). 

STARTING  
A SILVER 

COLLECTION
There is such a wide variety of 
antique silver that it’s best to 
choose one area that you are 

interested in. Options include:
• A particular silversmith, 

perhaps a famous maker such as 
Hester Bateman (1708-94) or 
Omar Ramsden (1873-1934).
• A specific style, for example 

Art Deco or Art Nouveau.
• An historical period such as 

Georgian or Victorian.
• A particular assay office – some 
people collect silver from closed 
assay offices such as Chester or 

even older ones like York.
• A particular item, such as  

vesta cases (for matches) or tea 
caddy spoons.

Specialists from 
Woodbridge Antiques 
in Suffolk have some 
top tips for lovers of  
the precious metal

Taking a shine to  
OLD SILVER

➤

Silver has been used 
for centuries to 
make all sorts of 
interesting objects
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Care

There are more than  

6.5 million carers across 

the UK who bring comfort 

and support to millions  

of people who could not cope 

without them. This month we  

are celebrating Carers Week  

(5-11 June, carersweek.org), an 

annual awareness campaign to 

highlight the vital contribution 

made by unpaid carers, and to 

recognise the difference they make 

to families and communities 

throughout the country.

The campaign also aims to  

help people who wouldn’t 

necessarily think of themselves  

as having caring responsibilities  

to access much-needed support.

The covid-19 pandemic had  

a monumental impact on unpaid 

carers’ lives. Now, after three years 

caring through the pandemic, the 

cost-of-living crisis is causing 

further stress and hardship.

Caring’s impact on all aspects of 

life is huge. But without the right 

information and support it can be 

tough, so it’s vital that we recognise 

the contribution carers make to their 

families, local communities and 

society, and ensure they get the 

support they need.

Clap for carers!
The millions of 

people in the UK  
who selflessly look 

after loved ones  
deserve our support

KIM’S STORY
‘I care for my dad, who was 

diagnosed with dementia in 2020 

at the age of 74, having previously 

been diagnosed with Parkinson’s 

disease. Dad has always been very 

active. He was a semi-professional 

footballer and a bricklayer, and  

he and Mum have been married 

for 55 years. 
‘Mum is Dad’s main carer,  

but my sister and I visit every week 

and take it in turns to stay over at 

weekends to help her. I work 

full-time and while my employer  

is supportive, it is a lot to manage.

‘During the periods of full 

lockdown there was no support 

available, so Mum was left entirely 

responsible for his care. As  

a result, her own health suffered 

severely, and my sister and I had  

to take time off work to look after 

both Mum and Dad until she was 

well enough to care for him again. 

We were desperate for restrictions 

on care in the home to be lifted, 

and also for local support groups 

to open up.
‘Someone comes in for two 

hours once a week to sit with Dad, 

so that Mum can go out and do the 

weekly shop, and there’s the 

occasional night-sitting service 

that allows her to sleep. But these 

services can be cancelled with less 

than a day’s notice if the support 

worker has come into contact with 

someone who has covid. This can 

causes a lot of disappointment and 

extra stress.
‘Mum and Dad caught covid this 

year, so were left without in-home 

support for two weeks. While 

having covid was very difficult to 

manage, the benefits of going out, 

especially to a support group, 

actually outweigh the risk of 

catching the disease, so they went 

back out to their group as soon  

as they were able.

‘For advice on Dad’s condition 

and support for Mum on how  

to cope we have relied heavily  

on the Admiral Nurse Dementia 

Helpline, which is run by 

Dementia UK. One of the 

consultant Admiral nurses has 

been fantastic. 
‘We also rely on a local group 

run by volunteers. This provides 

an afternoon once a week where 

Mum and Dad can go for support. 

I worry that we rely on one club so 

much and would love there to be 

more support available.’ n

Access Care
access-care.co.uk, 01264 319 399 

Miracle Workers

miracle-workers.co.uk, 01873 881 306

Mulberry Live In Care 

mulberryliveincare.co.uk  01380 870 270

Safehands Live-In Care 

safehandsliveincare.co.uk 020 3417 0090

DIRECTORY
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Retirement living

R oyal Haslar was once  
a convalescent home for 
sick or wounded Royal 
Navy sailors. Now, under the auspices of the Queen’s first husband, Andrew Parker Bowles, chairman of Haslar Developments, the spectacular Grade II-listed building on the Solent is at the  centre of a 62-acre, £200 million waterside village.

Royal Haslar will provide over 550 converted and newly built one, two and three-bedroom homes.  There will also be shops and leisure facilities, including a new museum.The main building was the largest hospital in 18th century Europe. Famous royal visitors included Queen Victoria and Prince Albert. It was decommissioned in 2007, and the first phase of the new residential village was unveiled in 2021. The main phase two launch this summer will see the unveiling  of Trinity House, 146 large one and two-bedroom apartments. Some of these will also cater for senior living. An on-site medical centre will provide residents with a range of care amenities, including treatment rooms and health awareness facilities. For more senior residents, the assisted living and independent-living retirement apartments will offer a range of additional options, including on-call health and tele-healthcare technology support.The museum will be officially opened by His Majesty King Charles, who already knows the development well.
This site combines Parker Bowles’s interests in horticulture and history. There are many mature trees at 

Royal Haslar, some of which were planted from seeds brought back from expeditions by the naturalist Charles Darwin.
The village is a short distance from Gosport town centre. Shops there include Waitrose, a Tesco superstore and Marks & Spencer. Portsmouth is 30 minutes away  by car or five minutes by ferry.Senior living and independent-living apartments at Royal Haslar are currently available at Canada House, priced at £265,000 for  a one-bedroom and £390,000  for two-bedroom homes. 

At Trinity House, one-bedroom apartments will be priced from £220,000 and from £320,000 for  a two-bedroom home. n
u royalhaslar.com

You don’t have to buy The developer My Future Living says more people are opting to rent rather than buy retirement 
properties because of the many 

benefits. Unlike in the private rented sector most homes come with assured lifetime tenancies, so you won’t need to move again. 
Other benefits at its developments include a 24-hour emergency call system in each apartment and an on-site manager who looks after  the building. With around 2,000 homes to choose from in the  UK, My Future Living offers an unrivalled choice. 

Margaret James, 78, loves her one-bedroom rental property at the Charles Dickens Court retirement development in Portsmouth. 
Originally from Glasgow, Margaret has lived most of her life in the city. She moved into Charles Dickens Court (the author was born in the city) when she was 46 – her husband Mervin was 60, so they met the conditions for the retirement development. After Mervin died,  she decided to stay on. 

‘I knew I was never going to leave as it offers me everything,’ she says. ‘It is a safe building with only 25 flats, and its central location means  I can walk to the local shops. There is a real community here. Also, with the 24-hour emergency system there is constant peace of mind that help is there at any time.’ n
u myfutureliving.co.uk 

Seafront splendour
There are some 

superb properties in 
Portsmouth and 

Gosport to rent or buy

The main building 
at Royal Haslar 

and, below, Charles 
Dickens Court

75-82 Retirement Care 06_June23.indd   78
75-82 Retirement Care 06_June23.indd   78

22/05/2023   11:1022/05/2023   11:10



R ECRU I T ING SINCE 188 5

Please call 020 7379 4717to discuss your requirements or email: recruitment@lady.co.uk

ARE YOU LOOKING FOR THE BEST STAFF?

Look no further than The Lady
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APPOINTMENTS  
& ADVERTISEMENTS
The Lady is unique in that it is THE marketplace for domestic 
recruitment.  For over 139 years The Lady has been the first and last 
stop for those looking for an exciting new position or much needed 
member of household staff.  As quoted by one former Royal Butler,  
‘a job is not a job unless it is in The Lady’.  The Lady magazine hosts 
this valuable market and our jobs board on lady.co.uk is the busiest 
part of our digital inventory.

Renowned for its classified advertisements, The Lady provides  
the perfect platform for the promotion of holiday homes and sought  
after skills and services.



Nimble
for complex lawns.

Powerful
for the whole garden.

Powers longer. Lives longer.
Tested beyond industry standards.Shareable with the whole STIGA 48V garden tools range.

Swift

Discover more at stiga.com/uk/swift
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BEAUTIFUL BOOKS, 

BEAUTIFUL GIFTS

Exclusively available from

FOL IOSOCIETY.COM

FREE WITH 

EVERY ORDER 

FOLIO  

DIARY  

2023

Experience the Indulgent 
Luxury of 100% Merino Wool

A perfect blend of style and luxurious comfort. The 

PETER HAHN cardigan is made of “Softwool”, a fine, 

high quality merino wool famous for its unique and 

incredibly soft feel. The pretty mélange of colours show 

this yarn to its best advantage. The long, casual style with 

ribbed cuffs, hem and pocket openings will complement 

any outfit for the changing season ahead. 

And with £50 OFF PLUS FREE DELIVERY when you 

order today, it’s a little luxury at an exquisite price.

Light Grey 816 173 X8

Ice Blue 807 875 X8

Medium Grey 820 266 X8

Natural 816 256 X8

Blue 807 677 X8

Red 807 878 X8

Black 820 290 X8

* The offer is only valid once, until 31.12.22, and only for this cardigan and top. Cannot be combined with other current offers. No compensation in cash. 100% Satisfaction guarantee; ordered articles may be returned 

at any time for exchange or refund if not suitable. Articles must be returned with a proof of purchase. PETER HAHN Limited • Woodview Road • Paignton • Devon • TQ4 7SR • Registered No. 3341321. Your privacy 

is important to us. To fi nd out about our privacy policy please either visit peterhahn.co.uk/dataprotection or telephone us for free on 0800 054 2120.

Call FREE and quote 504 043 X8 to get this great offer

0800 054 2120
100% GUARANTEE Should you not be 100% satisfi ed with a purchase you may return it with proof of purchase at any time for a full refund.

Or shop online and quote 504 043 X8

peterhahn.co.uk/special

HURRY LIMITED OFFER!

AVAILABLE IN 
7 GREAT COLOURS

For a limited time only*

only £69
£50 OFF PLUS FREE DELIVERY

WAS £119

Light Grey 

Ice Blue 

Medium Grey 

Natural 

Blue 

Red 

Black 

AVAILABLE IN 
7 GREAT COLOURS

only £69
£50 OFF PLUS FREE DELIVERY

Round neck top by PETER HAHN in a 

shorter design with 3/4-length sleeves.

Was £55 NOW ONLY £39

Red/white
940 810 X8

Brown/taupe
875 104 X8

Black/brown
875 107 X8

Ice blue/ecru
940 809 X8

Brown/grey
875 112 X8

Marine/white
940 825 X8

COMPLETE THE LOOK

ALL SIZES ONE PRICE. Available in: 10, 12, 14, 16, 18, 20, 22, 24, 26

MACHINE 
WASHABLE

30°

100% 
MERINO
WOOL

£50 OFF
+ FREE P&P

LIMITED 
OFFER

504 043 X8
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The trust and respect that The Lady commands 
w is lent to our advertisers, who know that their 
advertisement will be seen by absolutely the right 
audience. 

The Lady magazine’s Display team can now deliver 
full cross-media solutions across our print and 
digital platforms to create well-rounded and robust 
campaigns, with complete integration with our brand. 
They are responsible for everything from sponsorship 
opportunities to standard display sizes, as well as 
representing the website space we have available.  

ADVERTISEMENTS
Print Platforms
DISPLAY/ROP ADVERTISEMENTS: With 
editorial that is not only informative, interesting 
and entertaining, your advertisement will be 
amongst good company. Prime sites at the 
front of the magazine will add impact to your 
advertisement campaign.
ADVERTORIALS:  Completely designed for 
you by our in house design team at The Lady 
Magazine, by using the same style as the rest 
of the editorial pages it gives the advertiser the 
same credibility as the pages of The Lady.
INSERTS: Gives flexibility of targeting our 
full readership or subscribers only, inserts are 
massively popular with The Lady Magazine 
and we are known to carry many Blue Chip 
organisations.
CLASSIFIED ADVERTISEMENTS: The Lady 
has always been recognised for her extensive 
classified section which includes many kinds of 
skills, services and a fantastic selection of UK 
and abroad travel/holiday options.
RECRUITMENT: The Lady has always been 
known for having a strong classified section 
which includes recruitment for domestic 
staffing, care services and independent schools. 
The Lady also has a powerful jobs board which 
has fast become an absolute essential for 
anyone seeking a domestic staff vacancy such 
as a housekeeper, carer, nanny or a position 
within a private school such as a Matron. 
The website works hand in hand with the 
publication making it stronger than ever  
before and unique as it is almost completely 
dedicated to jobs in these sectors.

Online Platforms
BANNERS & MPU: Catch the attention of 
our online audience in conjunction with our 
print magazine readers and add an additional 
push to any campaign that is ideal for this 
niche, lucrative audience.
ADVERTORIALS: Bring your advertisements 
to life with something special online; include 
competitions and reader offers that can be 
linked directly to your own website.
E-NEWSLETTER: Sent out to over 65k 
weekly subscribers at their request, this is an 
ideal opportunity to promote to an active 
online readership. Flagging up the next edition 
of The Lady Magazine this newsletter is hugely 
popular and rapidly growing in numbers.

Classic Womenswear Designed 

In The Garden Of England

Featuring garments thoughtfully-styled for comfort and 

fit. Request your free Autumn 22 catalogue by calling 

01732 850280 or visit www.carrandwestley.co.uk/thelady
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Day Dreams to  
Sweet Dreams  

NoLoGo-Chic

Quote: LADY24

Offer ends  

30/01/2024

20% 
offer  

exclusive to 
The Lady

nologo-chic.co.uk nologo_chic

000 NoLoGo ROP FP 01_Jan24.indd   5
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DIGITAL REACH 
Unique visitors  54,851
Impressions (views) 279,000
Email Newsletter 65,000
Social Media  46,000

The Lady delivers a high-quality and high-
volume response from a unique audience 
that cannot be reached elsewhere. 

Circulation 23,280k 
(independently audited by ABC)

Readership  100k+ 
Subscriptions  11,000k

Bone support for Bone support for 
all the familyall the family
in tablets, liquid or fizzin tablets, liquid or fizz

Osteocare® has pioneered the science of 

nutrition and bone health for over 30 years.

As Britain's favourite comprehensive
As Britain's favourite comprehensive

bone health formula, its natural source
bone health formula, its natural source

calcium is carefully balanced with
calcium is carefully balanced with

vitamin D (in the preferred D3 form),
vitamin D (in the preferred D3 form),

plus magnesium and zinc - which
plus magnesium and zinc - which

all contribute to the maintenance
all contribute to the maintenance

of normal bones.of normal bones.

Trust Osteocare, as your bones are
Trust Osteocare, as your bones are

your foundations for the future.
your foundations for the future.

*Nielsen GB ScanTrack Total Coverage Value & Unit Retail Sales 52 w/e

16 July 2022. To verify contact Vitabiotics Ltd, 1 Apsley Way, London NW2 7HF.

†UK’s No.1 bone health supplement brand. Stockists may vary.

From , Superdrug, Holland & Barrett, 

supermarkets, chemists, health stores

and www.osteocare.com

CHEWABLE 
TABLETSORIGINAL

TABLETSFIZZLIQUID

Osteocare® supports

Osteocare® is especially recommended for: 

Pregnancy and breast-feeding

During/after the menopause

Older men/women

†

UK’s No.1
VITAMINSUK’s No.1

VITAMINS
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t: 01933 837190
e: info@tingdene.netwww.tingdene-parks.net

Build your perfect lifestyle at a Tingdene Residential Park 
If you're looking for a life filled with freedom, financial security and
friendships. Where you can live in a brand-new, fully furnished home 
close to friends and family, then we're sure we have a park for you. 
Specifically aimed at the retired and semi-retired, our parks are 
designed to fit the lifestyle you have been yearning for. And with 
part exchange and assisted move schemes available you could be 
enjoying your new lifestyle sooner than you think. 

“We always imagined a comfortable and fulfilling retirement. We
wanted to enjoy our free time safe in the knowledge that we had
financial security. We are so thankful we have been able to
achieve our dream.” Mr B, Tingdene Parks Resident

CALL OR VISIT OUR WEBSITETO CLAIM YOUR FREE BEGINNER’SGUIDE TO PARK HOME LIVING

Single storey living

Fully furnished

Financial security Own private garden Ease of maintenanceLike-minded neighbours Modern living No stamp duty
Available from £139,950

IMAGINE...BUYING A BRAND-NEWHOME AND RELEASINGCASH TO ENJOY THELIFESTYLE YOU’VEALWAYS WANTED

1. Euromonitor International (2020).  2. Kempf, K et al (2021). Nutrients, 13: 1-12.  3. Oliveira, C et al (2020). American Journal of Clinical Nutrition; 00:1–12.  

4. Deibert, P et al (2004). Intl. Journal of Obesity; 28(10):1349-52.  5. König, D et al (2008). Annals of Nutrition and Metabolism; 52(1):74-78.  6. Kempf, K et 

al (2017) Diabetes Care; Jul 40(7): 863-87.   7. Vitamin C and Zinc contribute to the normal function of the immune system.  *Substituting two daily meals of an 

energy restricted diet with meal replacements contributes to weight loss.

Good          Healthstarts with      Robust    Immunity

®

A natural diet programme that helps you lose weight while boosting your immune system

With colder days and darker nights creeping up on 
us, now more than ever we want to feel confident that 
the food we eat supports our wellbeing as well as 
our waistline. 
Using Almased meal replacement shakes in 
our calorie-controlled, nutrient-rich weight loss 
programmes makes it easy to lose weight and stay 
healthy at the same time – and with an extra boost 
to your immune system, you’ll be fully prepared for 
everything winter throws at you.Almased meal replacements enable you to lose 

weight, while at the same time protecting your body's 
essential muscle and boosting your immune system 
– so it’s not hard to see why we’re Germany’s No 
1 meal replacement for weight loss1. Looking after 
our immune system has become a priority, and with 
Almased, its proven formula has much more to offer 
than most other meal replacements. 

Clinically proven weight loss vs a fat-restricted low-calorie diet5
Reduces body fatwhile maintaining muscle4

Improves glycaemic control for Type 2 diabetes6

Rich in antioxidants and nutrients including Vitamin C and zinc7

Naturally free from gluten, artificial flavours, fillers, stimulants and preservatives
Suitable for vegetarians, athletes, and those with diabetes

The secret is in the science

020 3463 9769 nutritionist@almased.co.uk www.almased.co.uk Almased UK AlmasedUK

Recent clinical studies have shown that Almased
not only contributes to significant weight reduction, 
but also improves detrimental inflammatory 
markers in the body, boosting immune health while 
supporting energy levels2. 
Almased is formulated using natural, wholesome 
ingredients – soya, yogurt and enzyme-rich honey. 
This means it’s highly nutritious and delicious, and 
packed with essential protein as well as being low 
in calories. 
With more than 30 years of scientific research 
behind it, you can feel confident that Almased
offers healthy weight loss and optimum wellbeing.Choose between Almased’s 14-day Plan or Long-

Term Plan to lose weight, keep it off long-term, and 
look and feel perfectly healthy.



CONTACTS & RATES

CLASSIFIED RATES
Lineage £30 for the first 10 words
 £12.50 for each additional 5 words or part thereafter
Display £30 pscc
                                                                Costs include both print and digital coverage

DISPLAY RATES – (ROP)
SIZE RATE
Double Page Spread £4,400
Full Page £2,750
Half Page £1,500
Quarter Page £875
OBC £3,450
IBC £3,175
IFC £3,300
Inserts per thousand £65
Front 3rd +15%
Positional Guarantee +30%
Advertorial +40%

RECRUITMENT RATES
Display £60 pscc – includes both print and online coverage
Lineage, standard option £350 plus vat – 100 words – includes both print and online
Semi Display, Premium option £575 plus vat – 100 words – includes both print and online

ONLINE 
ADVERTISEMENTS       
Leader-board Banner £15 CPM
MPU £20 CPM
Email Newsletter banner £700
Email Newsletter solus £1800

MONTHLY SUBSCRIBER 
NEWSLETTER 
Full page £1000
Half page £600
Eighth page £300

For further information on 
advertisements please call:

020 7379 4717
Advertisement Department
The Kinetic Centre,  
Theobald Street,  
Borehamwood,  
Hertfordshire WD6 4PJ
Email: andrea.taylor@lady.co.uk
www.lady.co.uk

Registered charity numbers: 1077089 & SC042474

Donate to Alzheimer’s Research UK in memory of your loved one this Christmas and dedicate a place that was special to them on our virtual map.
Gifts in memory support our scientists to make new breakthroughs in dementia research so that one day, no one will have to experience the heartbreak of losing a loved one to dementia.
To donate and dedicate a place on our virtual map visit alzres.uk/rememberaplace or scan the QR code with your smartphone.

Remember your loved one 
in a place they loved

Telephone: 0300 111 5555
Email: InMemory@alzheimersresearchuk.org 

Walk in the woodlands, relax in the spa, 

dine in perfection, retire in luxury at...

TheTwynams
Garnier Drive

Bishopstoke, Hampshire
SO50 6HE

Call us to book an exclusive tour

02382 552 963
or visit

TheTwynams.com

Luxury
retirement living

iπ

Wellness Centre & Spa
—

Hair & Beauty Salon
—

Restaurant & Bar
—

Café & General Store
—

Gardens & Allotments
—

Guest Suite

This was 
Sylvia’s 
promise 
to you...

The Stroke Association is registered as a charity in England and Wales (No 211015) and in Scotland (SC037789).  

Also registered in the Isle of Man (No. 945) and Jersey (NPO 369), and operating as a charity in Northern Ireland.

A generation ago, a woman named Sylvia made a promise. As a doctor’s secretary, she’d watched stroke destroy the lives of so many people. She was determined to make sure we could all live in a world where we’re far less likely to lose our lives to stroke.She kept her promise, and a gift to the Stroke Association was included in her Will. Sylvia’s gift helped fund the work that made sure many more of  us survive stroke now than did in her lifetime.Sylvia changed the story for us all. Now it’s our turn 
to change the story for those who’ll come after us.Stroke still shatters lives and tears families apart.  And for so many survivors the road to recovery is  still long and desperately lonely. If you or someone  you love has been affected by stroke – you’ll know  just what that means.

But it doesn’t have to be like this. You can change the story, just like Sylvia did, with a gift in your Will. All it takes is a promise.
You can promise future generations a world where researchers discover new treatments and surgeries – and every single stroke survivor has the best care, rehabilitation and support network possible, to help them rebuild their lives.

Will you make that promise to generations to come? Please, leave a gift in your Will to the  Stroke Association.

Rebuilding lives after stroke

Find out how by calling 020 7566 1505or email legacy@stroke.org.ukor visit stroke.org.uk/legacy
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 Please send me my legacy information pack

Registered charity numbers: 227523 & SC037843

From time to time we would like to send you exciting updates about our work, products, services and how you can support 

us, including fundraising activities and research by post. If you’d rather not receive these mailings, please tick here  

In order to communicate with you more effectively, better understand your preferences and ability to support our work, 

we may analyse your data. We do share your information within the Dogs Trust Group; currently Dogs Trust Worldwide, 

Dogs Trust Ireland and Dogs Trust Promotions. To read our full privacy policy visit dogstrust.org.uk/privacy.  

Please send this coupon to: FREEPOST DOGSTRUSTL (No stamp required.) A dog is for life® dogstrust.org.uk 

Title                                First Name           Surname 

Address                                                                                                                                                                                                                                           

                                                                                                                          Postcode                                          335340 

(Please fill out in block capitals) 
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We promise we’ll never put down a healthy dog.

Please promise to help us with a gift in your Will.

Every year, Dogs Trust cares for around 14,000 dogs in our 21 rehoming centres 

across the UK. We never put down a healthy dog. By leaving a gift in your Will, 

your love of dogs can live on and help us make the world a better place for them.

For more information E: infopack@dogstrust.org.uk or T: 020 7837 0006 

Please quote “335340” , or complete the coupon below.
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MAXPLUSORIGINAL

The Cardioace® range has been developed 

by Vitabiotics’ nutritional experts based on 

extensive research on the role of nutrients 

in normal heart health.

Cardioace® Original provides comprehensive 

daily nutritional support including thiamin 

which contributes to normal heart function plus 

vitamins B6, B12 and folate which contribute to 

normal homocysteine metabolism.

Cardioace® Plus provides the benefits of the 

Original formula plus even greater nutritional 

support with 1.3g of Plant Sterols scientifically 

proven to help maintain normal blood 

cholesterol levels1, as well as Omega-3 fish oils.

Cardioace® Max provides all the benefits of 

Cardioace® Plus, with an additional capsule of 

premium quality Red Krill Oil, a superior, easily 

absorbed source of Omega-3 DHA and EPA fatty 

acids, which contribute to normal heart function2.

from Britain’s No.1 Vitamin Company*

Love your
heart

with thiamin which
contributes to normal

heart function

*

MAX

With thiamin (vit.B1)
to contribute to normal

heart
function

PLUS

With 1.3g plant sterols
which contribute to the

maintenance of normal blood

ORIGINAL

Thiamin (vit. B1) which is

scientifically proven
to contribute to normal

heart
function

From , Superdrug, Holland & Barrett, pharmacies, 

supermarkets, health food stores & www.cardioace.com

1. A beneficial effect is obtained with a daily intake of at least 0.8g of plant sterols.  

2. A beneficial effect is obtained with a daily intake of 250mg of EPA and DHA. 

*Nielsen GB ScanTrack UK Total Coverage Value & Unit Retail Sales 

52 w/e 7/10/23. To verify contact Vitabiotics Ltd, 1 Apsley Way, London, NW2 7HF.
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CLASSIC
★

Promotion within The Lady  
magazine for one issue

Promotion on The Lady’s  
Jobsboard (jobs.lady.co.uk )  
for minimum one month

Classic listing with option to 
 upgrade to a Premium listing

Wording check

1 2 3
CLASSIC PLUS

★★

Promotion within The Lady  
magazine for one issue

Promotion on The Lady’s  
jobsboard (jobs.lady.co.uk)  
for minimum one month

Premium listing
Wording check

Reference collection
DBS checking

Proof of identity documents

FULL SERVICE 
★★★

Premium listing within  
 The Lady magazine

Premium listing on The Lady’s 
jobsboard (jobs.lady.co.uk)

Dedicated consultant
Full briefing

CV collection
Reference collection,        

    checking and collation
DBS checking

Right to work in the UK checks
Professional advice

Access to our database of  
registered candidates

 Access to jobs.lady.co.uk  
database of registered candidates

Interviewing of candidates
Shortlisting of candidates

Arrangement of interviews  
between clients and candidates

Contract negotiations
Contract creation if required

 Peace of mind with our no cost 
replacement guarantee 

For more information and 
to get the ball rolling, 

SIMPLY CALL  
020 7379 4717  

OR EMAIL  
recruitment@lady.co.uk

THE LADY,  
HOME OF  

DOMESTIC  
RECRUITMENT

now has three options  
to suit every need and budget  

from as little as £350+ VAT




